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KISA OZET

TELEVIiZYON REKLAMLARINDA CANLANDIRMA .
UYGULAMALARININ REKLAM ANLATISINA ETKILERI
“VADA” KAMPANYASI ORNEGI

Giilbin Demiriz

Bu calismanin konusu, bir anlatim dili olarak canlandirmanin reklam
alaninda kullaniminin arastirilmasidir. Televizyon reklamlarinda, canlandirma
uygulaymminin reklam anlatisina etkilerinin belirlenmesi hedeflenmistir.

Arastirma canlandirma uygulayimimmin sundugu olanaklarm reklam
iletisiminin basarisindaki islevini saptamayr amaclamaktadir. Bu amacg
dogrultusunda, canlandirma ve reklam kavramlarimin olusum ve gelisim
siirecleri arastirllmistir. Her iki alamin bulustugu ve ayrildigr noktalar
belirlenmeye calisilmistir.

Televizyon reklam filmlerinin ve canlandirma filmlerinin yaratim ve
iiretim siireci, nitelikleri, tiirleri, islevleri bilimsel bir arastirma plani
cercevesinde incelenmistir. Sinemasal anlatinin ve televizyon anlatisinin yapisal
ozelliklerinden hareketle, canlandirma yontemleriyle hazirlanan reklam
filmlerinin anlati yapisi, giizelduyusal, uygulayim ve ruhsal acidan ele
alinmistir. Bu baglamda canlandirma uygulaymmin reklam anlatisina katkilar:
irdelenmistir.

Calismada ornek olarak Yapi Kredi Worldpuan/VADA kampanyasinda
yer alan reklam filmleri secilmistir. Reklamlar:1 olusturan devingen nitelikteki
goriintiiler bicimsel, hedef kitle ve icerik acisindan degerlendirilmistir.
Filmlerin ortak ozellikleri ve farkhhklarindan yola cikarak cizelgelerin
olusturumuna gidilmistir.

Reklam filmi ya da canlandirma filmi, genel olarak filmler anlam
tasiyan gosterge sistemleridir. Yapr Kredi Worldpuan / Vada kampanyas:
icerisinden belirlenen reklam filmleri gostergebilimsel yaklasim icinde
kalinarak, reklamin biitiiniinii olusturan ogelerin icerdikleri gostergeler cok
boyutlu, secmeci bir yontemle ¢oziimlenmistir.
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Sonu¢ olarak, teknolojik gelismelerin etkisiyle, reklamlarin biitiiniinde ya da
gercek goriintiiler iizerinde gorsel etki yaratiminda, canlandirma yontemlerinin sikc¢a
kullamldi@1 belirlenmistir. Calisma canlandirma uygulayiminin reklam anlatisim gorsel
acidan zenginlestirdigini, reklam iletisini destekledigini ve iletinin izleyici tarafindan
daha kolay alimlanmasi, algilanmasi ve animsanmasinda etkili oldugunu gostermistir.

Anahtar Sozciikler: Goriintiiniin Siirekliligi, Canlandirma Kavrami, Canlandirma
Tiirleri, CanlandirmaYontemleri, Canlandirmamn Kullanim Alanlari, Reklam
Kavrami, Reklam Iletisimi, Televizyon Reklamcihigi, Devingen Goriintii, Hedef Kitle,
Izleyici, Gorsel ve Dilsel Ileti
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ABSTRACT

THE EFFECTS OF ANIMATION ON THE TELEVISIONS PUBLICITY TO
THE NARRATION ADVERTISEMENT

Giilbin Demiriz

The topic of this study is to research using of animation as narrative
language at the field of advertisement. It is aimed at the determination of the
effects of animation applications on the television publicity.

At the study has been also aimed to determine the function of facilities
submitted by applications of animations on the success of advertisement
communication. On this contex has been reseached the formation and
developpement of concept of animation and advertisement. It has been attendet
to find out the point, where the each field come together and distinguish.

Period of creation and production, kind, function and character of
animation and advertisement films have been analysed in a way of scientic
study. Based on the cinema narration and television narration constructive
features has been received priority consideration on the esthetical, technical,
spiritual perspective of the advertisement films structure which has been
prepared with the animation methods. In this context has been explicated the
contribution of the application of animation to the advertisement narration.

The films hold a place at the Yapi1 Kredi Bank/World Card/Word
point/VADA campaign has been elected as pattern to the studies. Moving image
composing publicity films have been evaluated in the fields like target group,
formal and content. The graphic tables has been formed by considering
collective and different features of films.

The advertisement or animation films are generally thougt of sign system
with special meaning. The sign of composed the body of advertisement has been
analyzed in a multi-faceted and elective way, which have been designated from
the publicity films of World Card/World point/Vada advertisement campaign,
using the semiotic methods.

It has been determined in conclusion, that animation methods have been

rather frequently used at the creation of visual effect at the content
advertisement or live action imge with the effects of technological progress.
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The study has shown also, that animation application has effects to
enrich to the advertisement narration in the visual perspective, to support the
message of advertisement, to sense, to perceive and to recall of the message
advertisement easly by the speactators.

Key Words: Persistance Of Vision, Animation, Kinds Of Animation, The
Methods Of Animation, Field Of Usage Of Animation, Concept Of Publicty,
Advertisement Communication, Television Publicity, Moving Image, Target
Group, Visual And Lingustic Message

XX1



