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OZET

INTERNET PORTALLERINE GENEL BAKIS, PORTALLERIN TANITIM
TUTUNDURMA FAALIYETLERI VE TURKIYE’DEKi PORTAL
UYGULAMALARI

MURAT BOZKURT

Bu ¢aligmada, sayilar: giderek artan ve ¢cok 6nemli bir ticaret hacmi olusturan
internet portalleri ele almarak bu portallerin tiirleri, alt yap1 cahsmalar, isleyis
diizenleri ile internet pazarimda yer edinebilmek i¢in uygulanmasi gerekli
tamtim tutundurma faaliyetieri incelenmistir. Belirli bir alanda uzmanlagmis
dikey portaller ve genel amach hizmet veren yatay portaller Girisim Bilgi
Portalleri, Kurumsal Portaller, Sesli Iletisim Portalleri ve is Portalleri olmak

tzere dort tiirden olusmaktadir.

Veri toplama, biitiinlestirme ve Glgeklendirme araglary, giivenlik kosullariin
saglanmas) ve standartlarmn olusturulimas: portal altyapisimin olusturulmasinda
onemli faktorlerdir. Portaller kolay giincellestirilebilmeli, diger portallerle
isbirligi yapabilmeli, biinyelerinde arama motorlart bulundurmahdirlar. Giiclii
bir alt yap: birikimi ve teknoloji destegi gerektiren portaller kullamecilarim
ellerinde tutabilmek icin dinamik icerik yapisina sahip olmal, gerektiginde

diger portallerle is birligine gitmelidirler
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Portallere yonelik tamtim tutundurma yontemlieri internet ortaminda
gergeklesen cevrim ici (online) ve cevrim disi (offline) yontemler olarak ele
alinmugtir. Cevrim ici yontemler e-posta ile tamtim tutundurma,
banner/baglantr degis tokusu, arama motorlarma Kkayit olma islemlerinden
olusmaktadir. Cevrim dig1 tamtim tutundurma yontemleri ise gérsel/isitsel
medya araclari, yazihi basin araglari, baghklar altinda incelenmektedir.
Tiirkiye portal pazarinda hizh bir biiyiime goriilmektedir. Bu pazarda Dogan

Online (e-kolay), Ihlas.net, Superonline ve Turk.net 6nde gelen portallerdir.

Yapilan arashirmalar sonucunda, internet kullanim oranmnm hizla artmasma
paralel olarak zaten online bir ticari aktivite icerisinde bulunan portallerin
online tamtim tutundurma yontemlerine daha fazla agirlik vermelerinin
ozellikle uzun dénemde etkisinin biiyiik olacag: ortaya cikmaktadir. Reklam
yapum asamasindan yaymlanma siirecine kadar tamamen farkl bir alan olan
internet iizerinde verilen reklamlarin en biiyiik avantaji sonuclarinin kolayca
Olciimlenebilir olmasidir. Verilen bir reklam baglantisina veya banner’a kag
kisinin nekadar sikhkla tikladig: hatasiz olarak saptanabilmekte ve reklam

sonuglar1 net bir sekilde gézlemlenebilmektedir.

Anahtar Kelimeler : Portal Altyapisi, Cevrimici, Cevrimdisi Tamtim

Tutundurma Faaliyetleri, pazarlama
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SUMMARY

A COMMON VIEW TO INTERNET PORTALS, PROMOTION ACTIVITIES

OF PORTALS, PORTALS IN TURKEY

MURAT BOZKURT

In this study, Internet portals which have high commercial potential with rapid
growing numbers, were examined. The subjects of portal substructure, portal
functions and administration were studied and promotion activities were
examined to take part of market share. Vertical portals which focus on special
subjects and horizontal portals which offer general data services to users are
dived into four types. These are Enterprises Portals, Corporate Portals, Voice

Portals and Business Portals.

Data collecting, integrating, scaling tools, security conditions, and portal

standards are important factors for portal infrastructure, Portals must be easy
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updated, be cooperated with other portals, be included search engines in
themselves. Portals which required strong infrastructure and technological
support must have dynamic content management and cooperate with other

portals.

Portal promotion activities are divided in to two parts which are online and
offline promotion activities. Online promotions are e-mail marketing,
banner/exchange, registering to search engine. Offline promotions are taken
into considerctions of visual/anditory media tools,and written media press tools.
In Turkish Portal market it seems a rapid growing. Dogan Online (e-kolay),

Ihlas.net, Superonline and Turk.net are the most welknown portals in Turkish
Market.

According to several researches, it seems obviously that portals must go towards
to online promotion activities in long term because they are already in an online
trade activity. Online advertisements have more advantages because their
results on consumers could be easily scaled on internet. It can be easily
measured the click numbers by someones on any exchange or banner link and

results are accurate.

Keywords: Portal infrastructure, online, offline promotion

activities, marketing



