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KIsA OZET
TELEVIZYON DIZILERINDE GIZLI REKLAM UVGULAMALARI
Seda CURGA

Gelisen pazarlama anlayisivla birlikte reklam kavramn, ginfimiizin vazgegilmezr
iletigim araclarndan bird kommmmna gelmiztir Kiiresel rekabetin arthf giniimiis
diinvasmda markalar, firie ve hizmetlerini hedef kitlelerine tamtabilmek amaciyla
pesitli yonfemlers bayvurmaktadirlar. Buna gére; geleneksel reklam anlayizimm
tiiketiciler fizerindeki etkisinin geqmis danemlerdeki kadar ethin olmadify varsaymm
ile daha efkili ve verimli vollar arammaya baglandify bilinmektedir. Reklamverenler
ve vapunctlar tarafindan Gzellikle televizyon dizileri, sinema filmleri. garkilar, kitap
ve bilgisavar oyvunlan gibi mecralar kullzmlarak mzli reklam, yami firin verlestinme
vonteminin siklikla kullamldi; gézlemlenmektedir.

Giniimizde, Tiitkive'de de televizyon dizilerinde gizhi reklam uygulamalanna
rastlanmaktadir. Buna gére; ulusal televizyon kanallamnmn vilksek rating alan
televizyon dizilerinde wapmuel, reklamveren vwve sponsor marka  iliskilen
dozrultusunds, Kurtlar Vadisi Pusu dizisi 7. Sezen ilk dért bélimii dmeklem olarak
secilmis ve gizli reklam uvgulamalan segmect bir film ¢Bziimlemesi yénteminden
vararlamularak ortava ¢ikanlmaktadir,

Anahtar Kelimeler: Gizli Beklam, Ortiilii Beklam, Urin Verlestimme, Televizyen
dizilen. Feklameilik.
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ABSTRACT

COVERT ADVERTISING APPLICATIONS INTELEVISION SERIES
Seda CTURGA

With the recent developments of marketing aprroaches, the notion of advertising has
become one of the leading conununication tools. In today’s world with the increasing
global competition. brands are trving out diverse new methods in order to develope
reputation of their products and services. According to this reality; depending on the
hypothesis that the influence of traditional advertising approach is not “that” effective
on consumers, it's known that brands begin seeking more effective and productive
ways for it. It's observed that covert adverfising is frequenlv used by clients and
producers especially at platforms such as television series, movies, songs. books and
PC games.

Today. we see covert advertising applications in television series in Turkey too.
According to this; through the relations between producers, clients and sponsor
brands in the high rated television series on national television channels, the first 4
episodes of the serie “Kurtlar Vadisi Pusu 7th Season™ are chosen as our analysing
sample and it’s aimed to analyse covert advertising applications in these episodes by
using eclectic method.
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