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KISA OZET
2000-2010 YILLARI ARASI TURK SINEMASINDA FILM AFISLERININ
GELISIMI
Gokge Marsap

Bu ¢alismada 2000-2010 yillar1 arasinda yapilan filmlerin afis ¢alismalarinda 10
yiulik dénem kapsaminda ele alimarak gelisim siireci incelenmistir. Afis
tasarimlari dogrudan sosyal ve toplumsal konularla iliskili oldugu i¢in tasarima
etki eden faktorleri 6ncelikli olarak ele almmaktadir.

Iste bu bilisim ve iletisim teknolojilerinin sundugu hizh degisim ve doniisiim
siirecinde ¢agdas film afis tasarimcilar1 birgok yeni grafik tasarim program ve
ogelerini kullanarak dijital wunsurlarin film afiglerinin hazirlanmasinda
altyapisim teskil etmesini saglamislardir. Bu ¢alismada ortaya ¢ikan bu yeni
film afis tasarim siireci 2000 ile 2010 yillar1 arasinda Tiirk Sinemasi film
afislerinin gelisim siireci incelenmeye ¢alisilmaktadir.

Calismada ozellikle dijital platformda hazirlanan film afisleri yillar itibariyle
secilen ornek afis iizerinden incelemesi yapilmaktadir. Bu film afisleri o yil
icindeki en cok izlenen Tiirk filmi afislerinden segilmistir. Sinema severlerin
begenisine uygun olarak tasarimlanan bu film afigleri incelendiginde
benzerlikler goriilmiistiir.

Anahtar Sozciikler: Film afisi, Tiirk Sinemasi, dijitallesme, fotograf, gorsel
sanat
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ABSTRACT

DEVELOPMENT OF TURKISH CINEMA MOVIE POSTERS BETWEEN
2000-2010

Gokee Marsap

In this study of the posters of films made between 2000-2010 were discussed
within the development process of a 10-year period. Banner designs to be
related directly to the issues being addressed as a priority for the factors that
affect the design.

Here are quick to offer the information and communication technologies in the
process of change and transformation in contemporary film poster designers
using the many new elements of graphic design and digital elements of the
program that provided the basis for the preparation of movie posters. In this
study, the design process of coming out of this new movie posters movie posters
Turkish cinema between 2000 and 2010 will be studied in a qualitative
development process.

In particular, the digital platform through analysis prepared posters movie
posters are chosen over the years. This is Turkey's most-watched movie posters
movie posters that were selected during the year. This movie posters designed in
accordance with the interest of moviegoers were analyzed similarities.
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