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REKLAM ILETILERINDE TURK DiLI KULLANIMI

VE UYGULAMADAKI DIL YANLISLARI

Hemen hemen her alaninda karsilastigimiz reklamlar, gelisen teknolojinin de etkisiyle
artik yasammmizin vazgecilmez kitle iletisim araglarmdan biri haline gelmistir. Reklam
iletisiminde genellikle dilsel ve gdrsel gostergeler kullanilir, ancak verilmek istenen temel
iletinin aktarimi gogunlukla yazili ya da sozlii dil araciligiyla olmakta, kullanilan gérseller ve
miizik, reklamlar1 daha akilda kalici ve ilgi gekici hale getirmekte yardimci olmaktadir.
Reklamlarda kullanilan dil, {iriinii satmaya ya da tanitmaya yonelik oldugu i¢in kendine ait
ozelliklere sahiptir. Ancak reklam dilinin bu 6zgﬁr alani Tiirk dilinin 6zelliklerini g6z ardi

edebilecegi ya da kurallara uymak zorunda olmadigi anlamina gelmemektedir.

Calismanmn biitlincesini 2012 Haziran-Eyliil ay1 en gok satan kadin dergilerindeki
basili reklamlar ve aym donemde rastlantisal olarak incelenen televizyon reklamlar
olusturmaktadir. Bu reklam iletilerinin ve reklam filmlerinin ¢oziimlenmesinde; reklam
iletisinin genel betimlenmesine, reklam iletisinde kullanilan dilsel iletilerin zaman ve tiimce
acilarindan tiirlerine, dilsel iletinin anlamsal olarak incelenmesine ve dilsel iletide yapilan dil

yanlislarina odaklanilmaktadir.




Calismada, reklamda kullanilan dilsel iletilerin ¢dziimlenmesi sirasinda, dilsel iletinin
anlamsal olarak nasil kurgulandigi ve yapilan dil yanlisi ortaya koymaya ¢alisilmis ve yapilan

dil yanlismin nasil ortadan kaldirilabilecegi ile ilgili dneriler de sunulmustur.

Bu baglamda, galigmanin amacini biitiincede yer alan reklam iletilerinde kullanilan dil
yanliglarini belirlemek, dikkatleri bu yanlislar tizerine cekmek ve dilin korunmasina katkida

bulunmak olusturmaktadir.

Anahtar Kelimeler: Reklam iletileri, kadin dergileri, dilsel ileti, Tiirk dili, dil

yanlislari, ¢oziimleme.
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ABSTRACT

THE USE OF THE TURKISH LANGUAGE IN ADVERTISING

AND THE LINGUISTIC MISTAKES IN PRACTICE

Advertising, which we encounter in every field of life, has become an indispensable
part of it as a medium of mass media with the help of developing technology. In the
communication side of advertising, language and visuals are used. However, the real message
intended to be conveyed is mostly given via written or oral language. The visuals and music
used helps the advertising to be more memorable and attractive. The language used in
advertising is for selling or promoting a product, so it has its own characteristics. Nonetheless,
this freedom of advertising does not necessarily mean that it can ignore the qualities of the

Turkish language or is no longer obliged to obey the linguistic rules.

The core of this study includes the advertisement in the best-selling women’s
magazines published between June-September 2012 and randomly chose TV commercials. In
the analysis process of these advertising messages and commercials, the focus points are the

description of advertising message, the time and statement varieties of linguistic messages in




the advertising, semantic examination of the advertising message and linguistic mistakes in

the message.

During the analysis process of the linguistic messages used in advertising, how the
linguistic message is built has been stated. In addition to that, linguistic mistakes have been

stated and suggestions have been made to make corrections for these linguistic mistakes.

The aim of this study is to identify the linguistic mistakes in the advertising that was
examined in this study. Besides, identifying the linguistic mistakes and attracting attention to

them and eventually contribute to the protection of the Turkish language.

Key Words: Advertising, women’s magazine, linguistic message, Turkish language,

linguistic mistakes, analysis.
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