Enstitiisii ¢ Sosyal Bilimler

Anabilim Dali : iletisim Sanatlari

Programi : Iletisim Sanatlan

Tez Danismani :  Prof.Dr.Rengin Kiiciikerdogan

Tez Tiirii ve Tarihi . Yiikseklisans — Aralik 2011
OZET

KURUM IMAJI VE LIDER ETKILESIMI: SIVIL TOPLUM KURULUSLARI
ORNEGI
Metin Kilik

Giiniimiizde kurumlar, ilk olarak Kisilerin karsisina ¢ktiklan
goriintiileriyle algilanmaktadir. Kamuoyu ile dogrudan iletisimi gerceklestiren
ara¢ ise kurum kimligidir. Kurum kimliginin olusmasim saglayan durum ise
kurum imajidir. Son yillarda yeni kurum ve kuruluslarin, “Kurum Imaji”
kavramina verdigi onem giderek artmaktadir. Son yillarda grafik sanatlarda ve
reklamcihk alaninda bu yénde goriilen basarili gelismeler, diinya ile biitiinlesme
cabalar1 iilkemizde de basarih Kkurumsal uygulamalarin yapilmasma olanak
saglamaktadir. Kurumsal uygulamalarmm yapilmas1 ve yonlendirmesinde
sorumluluk lider ya da yoneticilere diismektedir. Tiirkiye’de dnemi daha yeni
anlasilan “kurumsal imaj ve lider etkilesimi” kavrami bu nedenle arastirilma
degerine sahiptir. Bu baglamda ¢alismada Sivil Toplum Kuruluslari kapsaminda
AKUT(Arama Kurtarma Dernegi) érneklemine yer verilmistir. Bu arastirmaya,
STK’larda kurum imajina gerekli énem verilip verilmedigi, liderler ya da

yoneticiler aracihigiyla kurum imajinin yansitilip yansitilmadigin amag edinilmistir.
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ABSTRACT

CORPORATE IMAGE AND LEADER INTERACTION: EXAMPLE OF NON-
GOVERNMENTAL ORGANIZATIONS

Metin Kilik

Today, institutions, first in front of people They are widely perceived images. If
direct communication with the public institutions that perform vehicle ID. The
image of the institution's corporate identity, to create such status. In recent years,
new institutions and organizations, "Corporate Image," an increasing emphasis on
the concept. In recent years, successful developments in this direction in the field of
graphic arts and advertising world, with the integration efforts of enterprise
applications permit one to succeed in our country. Made or the managers of
enterprise applications and the guidance of the responsibility falls leader.
Beginning to be understood in Turkey, the importance of "corporate image, and
leading the interaction," so the investigation has a value of the concept. In this
context, the scope of study of acute non-governmental organizations (Search and
Rescue Association) are given in the sample. In this research, the necessary
importance to the image of the institution decides not NGOs, leaders or managers

to aim at is not reflected through the reflected image of the institution.
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