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KISA OZET

ACIKHAVA REKLAMCILIGINA IMGESEL YAKLASIM:
TASARIM ETKIi DUZEYLERI INCELEMESI

Ac¢ikhava reklamcilifin taniminin, ¢esitlerinin, giiglii ve zayif yonlerinin
aciklandig1 bu ¢alismada; A¢ikhava reklam tasarimlarinin diger mecralarin
tasarimlarina oranla farklh é6zelliklere sahip oldugu konusunda durulmustur.
Gaostergebilimsel ve imgesel yaklasimlarin, A¢ikhava reklam tasarimlarina
kazandirdig1 anlam, cesitli kampanya drnekleriyle agiklanmistir. Ayrica
farkl imgesel yaklasimlarla donatilmis tasarimlarin nasil bir etki diizeyi
yaratacagi konusunda bir anket ¢caliymasi yapilmistir.

Tasarim-etki diizeyleri incelememizden ¢ikan 6nemli sonu¢lardan biri: en ¢cok
akillarda kalan, fark edilen a¢ikhava reklam, tasarimlarinin karisikliklardan

uzak, son derece sade olarak tasarlandig1 gercegidir.

Anahtar sozciikler: Acikhava reklamciligl, imgesel yaklasimlarin ve gisterge

bilimin A¢ikhava reklam tasarimlarinin etki diizeylerine sagladigi katkilar.

VII



University :  Istanbul Kiiltiir University

Institute : Institute of social sciences

Department :  Iletisim Tasarim

Programme :  Iletisim Tasarim

Supervisor : Dog. Dr. Biilent Kiiciikerdogan

Degree awarded and date MA - February 2009
ABSTRACT

AN IMAGINATIVE APPROACH TO OUTDOOR ADVERTISING.
ANALYSIS ON DESIGN - IMPACT LEVELS

This study which explains strong and weak aspects of Outdoor Advertising;
specially points out the design diffences between Outdoor Advertising and all other
advertising channels.

The meaning of design which is enriched by semiology and imaginative approach,
has been explanied with several campaign examples.

A questionnaire work realized to show, how an imaginative approach and design
creates an impact level.

As a result of design-impact level study, one of the important facts is that, simple
and pure designs are memorable and noticed more than complex ones.

Keywords: Outdoor Advertising, contribution of semiolog and imaginative

approaches on the impact level of aoutdoor advertising designs.
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