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) HAVAYOLU SiRKETLERiNDE YAN (}ELiR: HAVAYOLU
YONETICILERININ VE YOLCU TERCIHLERININ KARSILASTIRILMASI

Mustafa Fatih Giines

Kiiresel ve bolgesel politik/siyasi/ekonomik krizlere yiiksek seviyede duyarl: yapiya
sahip olan ticari havayolu tagimacilig1 sektorii; ozellikle diisiik kar marjlari, degisken
operasyonel maliyetler sebebiyle sektdr igindeki firmalari getin rekabet kosullari
icinde faaliyet gostermeye zorlamaktadir. Zorlagan rekabet kosullari igerisinde
havayollar1 yeni gelir kalemleri arayisina girmiglerdir ve ¢6ziimti yan gelir
kalemlerinin iiretilmesinde bulmusglardir. Son yillarda birgok havayolu gelirlerinin

onemli bir kismini yan gelirlerden elde eder hale gelmistir.

Caligmada, farkli tiirdeki havayolu is modellerinde, yan gelirlerin arastirilmasi,

yonetici ve yolcularin tercihlerinin karsilastirilmasi hedeflenmistir.

17 farkli uluslararasi havayolundan, 160 havayolu yo6neticisi ve 24 farkli iilkeden 188
havayolu yolcusu ile yapilan anket g¢aligmasinda; havayolu yoneticilerinin ve
yolcularin farkli havayolu is modellerinde farkli yan gelir {iretim ydntemlerini tercih
ettikleri goriilmiistiir. Calismada ayni zamanda, ek hizmet dagitim kanallar1 ve ek
hizmetlerin sunuldugu seyahat fazlarina iligkin yonetici ve yolcularin tercihleri de

karsilagtirilmig, her iki grubun ortak noktada bulustugu tespit edilmistir.

Anahtar Sozciikler: Havayolu is modelleri, yan gelir, ek hizmetler
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AIRLINE ANCILLARY REVENUES: COMPAIRING PREFERENCES OF
AIRLINE MANAGERS AND PASSENGERS

Mustafa Fatih Giines

Being highly sensitive to the global and regional political and economic crises,
Commerical Air Transportation Industry companies are forced to operate under severe
competition conditions. Under those challenging competition conditions, airlines have
been searching for new revenue streams in and found the solutions within ancillary
revenue options. In recent years, many airlines have been able to generate significant

portion of their revenues from ancillary revenues.

Purpose of this study was to research ancillary revenues of airline companies and
compare the ancillary revenue preferences of airline managers and passengers for
different types of airline business models. A survey research was conducted for
comparing the preferences of these two groups by participation of 160 airline managers

from 17 international airlines and 188 airline passengers from 24 countries.

Results of the survey showed that airline managers' and passengers’ ancillary revenue
production method preferences are dependent to the type of airline business models.
Preferences for ancillary services changes in different airline business models.
Distribution channel and travel phase preferences of airline managers and passengers
were also compared and the outcomes of the survey for both groups were found to be

convergent to the similar preferences.
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