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OZET

DERGiI KAPAK TASARIMLARINDA GUNUMUZ ERKEK iMAJININ
OLUSTURULMASI: ESQUIRE DERGIiSi KAPAK TASARIMLARININ
GOSTERGEBILIMSEL ANALIZi

Basili yayin iiriinlerinden olan dergiler, kapak tasarimlarinda yer alan gorsel ve
dilsel 6geler araciligiyla hedef kitle ve tiiketici ile ilk etkilesimlerini, iletisimlerini
kurmalarini saglamaktadir. Kurulan bu ilk etkilesimi ve iletisimi kolaylastiran tasarim
Ogeleri ve ilkeleri gorsel iletisim tiiriidiir. Tasarim Ogeleri ve ilkeleri de tasarim
kavrami araciligiyla belirli bir diizen igerisinde yer almakta ve dergi igeriginden bilgi
aktarmadir.

Calismada, Tiirkiye’de ilk erkek yasam dergisi olan Esquire dergisinin kapak
tasarimlarinda yer alan gorsel ve dilsel Ogelerin gdstergebilimsel yontem ile
incelenmesi ve bu dergi kapaklarindan yer alan erkek 6znesinin imajinin aktardigi
anlami ortaya ¢ikarmaya calisilmaktadir.

Calismada, erkek yasam dergilerinden esquire dergisinin ¢alisma kapsaminda
incelenen sayilarinin kapaklarimin gorsel ve dilsel iletilerinin ¢éziimlenmesiyle kapak
tasarimlarinda yer alan s6z konusu iletilerin hedef kitleler tarafindan nasil algilandig
ve anlamlandirildigl ortaya ¢ikarilmaya calisilmistir. Bu baglamda ¢alismada temel
tasarim ilkelerinden yola cikilarak, gostergebilimsel bir analiz gergeklestirilmis ve
giintimiizde erkek imajinin erkek yasam dergilerinin kapak tasarimlar1 araciligiyla
nasil olusturuldugunun saptanmasi amaglanmaistir.

Anahtar Sézciikler: Gorsel Iletisim, Gorsel Kiiltiir, Gostergebilim, Imaj,
Erkek Yasam Dergileri.
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ABSTRACT

CREATING THE IMAGE TO IMMEDIATE IMAGE FOR MAGIC COVER
DESIGNS: INDICATIVE ANALYSIS OF ESQUIRE MAGAZINE COVER
DESIGNS

Journals that are printed publications enable to communicate and interact with
target audience and consumer via visual and linguistic elements that are included in
the cover designs. Design elements and principles making initial interaction and
communication easier are sorts of visual communication. Design elements and
principles are regular and transfer knowledge from content of journal via design
concept.

The research done in this project tries to investigate visual and lingual elements
located in cover design of Esquire that is first men’s life magazine with semiotical
methods and to find out meaning of the image of the male subject located in cover of
these magazines.

In this research, by preparing a multidimensional study because of the analysis
of visual and lingual messages, it has been tried to find out how the perception and
perception of these messages are designed by the receiver. Thus, an eclectic method
was composed by using basic concepts and principles of semiotical approach.

In this study, by analyzing the visual and linguistic messages of the covers of
the esquire magazine, which is one of the male life magazines, in the scope of the
study, it was tried to reveal how the messages in the cover designs are perceived and
understood by the target audiences. In this context, based on the basic design
principles, a semiotic analysis was carried out and it is aimed to determine how the
male image is created through the cover designs of male life magazines.

Key Words: Visual Communication, Visual Culture, Semiotics, Image, Male Life
Journals.



