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KISA OZET

TURK BANKACILIK SEKTORUNDE INTERNET BANKACILIGININ
BANKA KARLILIGI UZERINDEKI ETKIiSIiNIN IRDELENMESI

Ali Can KARAMAN

Guniimuzde teknolojinin birgok alanda gelismesiyle beraber tiiketicilerin ihtiyac ve
talepleri de degisiklik gostermeye baslamis, buna bagli olarak da kurumlarin iglem
stiregleri ve pazarlama anlayislar1 da degismeye baslamistir. Bankacilik sektorii de bu
degisikliklerin yasandig1 kurumlarin basinda gelmektedir. Bankalar yenilik¢i taleplere
olan ilginin artmasi ile birlikte bircok alanda dagitim kanallari1 kullanmaya
baslamiglardir. Buna bagli olarak basta mobil bankacilik olmak iizere, internet
bankaciligi, telefon bankaciligi gibi dagitim kanallar1 ile yeni rekabet kosullarina
girilmistir. Bankalar dagitim kanallar1 aracilig1 ile islem maliyetlerini diigiirmiis, islem
stirecleri hizlandirmis ve kurumlar arasi rekabette bir¢ok avantaj saglamustir.
Miisteriler agisinda da istenilen bilgilere kolayca ulasma imkani saglanmis, diistik
maliyet ile istenilen zamanda islem yapabilme olanagi olusturulmus ve subeye gitme
zorunlulugu ortadan kaldirilmigtir. Caligmam ile bankalarin faaliyet karlilig: tizerinde
internet bankaciligl, miisteri sayis1 ve islem hacminin nasil bir etki olusturdugunu
incelemektedir. Internet bankaciligi ile yapilan islemlerin artmasi, bankalarm elde

ettigi faaliyet karlar1 Gizerinde olumlu etki gosterdigi tespit edilmistir.
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ABSTRACT
ANALYSIS OF THE IMPACT OF INTERNET BANKING ON BANK
PROFITABILITY IN THE TURKISH BANKING SECTOR

Ali Can KARAMAN

Today, with the development of technology in many areas, the needs and demands of
consumers have begun to change, and accordingly, the transaction processes and
marketing understandings of institutions have begun to change. The banking sector is
one of the institutions where these changes are experienced. With the increasing
interest in innovative demands, banks have started to use distribution channels in many
areas. Accordingly, new competition conditions have been entered with distribution
channels such as mobile banking, internet banking and telephone banking. Through
distribution channels, banks reduced transaction costs, accelerated transaction
processes and provided many advantages in inter-institutional competition. Customers
were also provided with the opportunity to access the desired information easily, to
make transactions at any time with low cost, and the obligation to go to the branch was
eliminated. My study examines how internet banking, number of customers and
transaction volume affect the operating profitability of banks. It has been determined
that the increase in transactions made with internet banking has a positive effect on the

operating profits of the banks.
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