OZET

Tiiketici davraniglar1 ¢evresel faktorlerden oldukga etkilenmekte olup son
yillarda bu durum daha da gézlenebilir hale gelmistir. iktisat biliminde meydana gelen
gelismelerle psikoloji ve iktisadin birlikte incelenmesi, geleneksel ekonomiden uzak
yeni bulgularm farkliligmi ortaya koymustur. Insanlarin sergiledigi davranislar risk
altinda degisebilmekte ve bu davraniglarin ortaya ¢ikmasini saglayan bazi faktorler
bulunmaktadir. Ozellikle 2019 yilinda Covid-19 viriisiiniin ortaya ¢tkmasi ve salginin
getirdigi  kisitlarin uygulanmasi bireylerin kisisel davraniglarinda ve tiikketim
tercihlerinde farklilasmalara neden olmus ve bu durum tiim piyasalar etkilemistir.
Butcelerinde daralma meydana gelen bireyler tiiketim aligkanliklarini degistirmis ve
davranigsal olarak yalnizca zorunlu ihtiyaglarin karsilanmasi amac ile tiiketimde
bulunmaya baglamislardir. Salginin mecbur kildigi Evde Kal! ¢agrilari, uyulmasi
gereken sosyal mesafe kurallari, yasami tiimiiyle etkileyen sokaga ¢ikma yasaklari, is
yerlerinin tam kapasite ile liretimde bulunamamasi gibi faktorler hem Tiirkiye’de hem
de kiiresel olarak ekonomide zor bir siirece girildigini gostermektedir. Tiim bunlara
bagl olarak tiiketici davranis ve tercihlerinde her gegen farklilasan davranissal etkiler

gorulmektedir.

Bu yuksek lisans tezinde Covid-19 koronaviriis donemi iginde tiketicilerin
davranislariyla ortaya cikan tercih yonelimlerinin nasil ve neye gore sekillendigi ele

alinmaktadir.
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ABSTRACT

Consumer behavior is highly affected by environmental factors, and this has
become more observable in recent years. Examining the developments in economics
and psychology and economics together revealed the difference of new findings away
from traditional economics. People's behaviors can change at risk and there are some
factors that cause these behaviors to occur. Especially in 2019, the emergence of the
Covid-19 virus and the application of the restrictions imposed by the epidemic caused
differentiation in the personal behavior and consumption preferences of individuals,
and this situation affected all markets. Individuals with a narrowing in their budgets
have changed their consumption habits and started to consume behaviorally only to
meet the essential needs. The " Stay at Home! "calls forced by the epidemic, social
distance rules to be followed, curfews that affect life completely, and the inability of
workplaces to produce at full capacity show that a difficult process has been entered
in the economy both in Turkey and globally. Depending on all these, behavioral
influences are seen that differ day by day in consumer behavior and preferences.

In this master's thesis, it is discussed how and according to what preference
orientations emerged with the behavior of consumers during the Covid-19 coronavirus

period.
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