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OZET

Internet tabanli sistemlerin ve teknolojinin gelismesine bagli olarak insanlarin
hayatinin 6nemli bir parcasi haline gelen sosyal medya, ayrica markalarin hedef
kitlelerine ulagsmast i¢inde de Onemli bir rol {istlenmektedir. Sosyal medya,
kullanicilarin anlik paylagim yapmalarina imkan saglayan, kisisel ya da kurumsal
sayfalar araciligiyla dijital igerikler olusturup, duygu, diisiince, bakis agisi, kisisel ya
da kurumsal fotograflar vb. gibi pek ¢ok olayi, durumu cevresindeki insanlara
ulastirabilen ¢evrimig¢i bir agdir. Markalar, sosyal medya icerisinde kendi karakteristik
ozelliklerinden beslenerek, markanin kimligini olusturan temel sembollerin katki

sagladig bir strateji benimsemektedir.

Bu arastirmada marka kimligi baglaminda hava yolu sirketlerinin sosyal medya
stratejileri gesitli acilardan incelenmistir. Ik olarak segilen markalarin sosyal medya
ve kurumsal iletisim ydneticileriyle derinlemesine miilakat yapilmistir. Ikinci olarak
da yine segilen markalarin Instagram hesaplar1 belirlenen kriterlere gore analiz
edilmistir. Elde edilen veriler toplanarak secilen markalar, marka kimliginden
semboller baglaminda ele alinarak sosyal medya stratejileri detayli olarak ortaya

konulmustur.

Anahtar Sozciikler :Sosyal Medya, Sosyal Medya Stratejisi, Marka Kimligi, Marka

Kimligi Sembolleri
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ABSTRACT

Developing internet based systems and technology, social media has become a
crucial part for people and also these systems led to companies to reach people.
Social media may provide users with instant shares such as personal or
corporational websites may make friends aware of feelings, thoughts, opinions,
individual or corporational photographs, and states etc. Companies, getting
feedback from their characteristic feature in social media, they take on a strategy
with basic symbols, which create their brand’s identity.

In this research, in terms of brand identity, under many aspects, social media
strategies of airline companies are examined. First of all, some interviews are
done with selected brands social media and company directors.

Furthermore, selected brands’ Instagram accounts are analysed with certain
rules. In terms of symbols, social media strategies of the certain brands
(companies) are detailed and researched depending on the obtained data.
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