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OZET

PAZARLAMA MARKA TOPLULUKLARININ MUSTERI MEMNUNIYETI-
SADAKATI UZERINE ETKILERI: URDUN'DEKI AYDINLATMA HIZMETLERI
MARKALARIN UZERINE VAKA ANALIZI

Ziad ABU GHANIMH

Internet ve sayisal ag kullanimi giiniimiizde olduk¢a hizli bir sekilde artmaktadr.
Isbu, sayisal ag platformlarinda engelli olan cesitli araglar kullanarak markalar1 ve
markalarin driinlerini degerlendirme giliciine sahip ¢evrimig¢i topluluklarin formiile
edilmesine yardimci olmustur. Bundan dolayi, sirketlerin markalarini giiclendirmek ve
miisterileri arasinda marka sadakatini artrmak amaciyla dijital platformlar1 hayati bir
pazarlama kanal1 olarak uyarlamasina yol agmaktadir.

Bu calisma, dijital pazarlamanin miisteri memnuniyetini etkileyen marka topluluklari
iizerindeki etkisini, ve bir marka giiveni yaratan marka sadakatini arastirmayi
amaclamaktadir. Ayrica bu calisma, marka topluluklar1 arasindaki iligkileri dijital
platformar ile, miisteri memnuniyetini ve marka giivenini test etmektedir. Ilaveten, miisteri
sadakatini yaratan miisteri giiveni iizerindeki dijital platformlarin etkisini de incelemeyi
amaclamaktadir.

Veriler Urdiin’deki elektrik miihendislerinden kolay &rnekleme ydntemini kullanarak
cevrimi¢i toplanmistir. Aydmlatma {retim firmalar1 dijital platformlar baglaminda
kullanilmistir. Anketi 105 katihmer yanitlamustir. Arastrma sonuglar arastirilan yapilar
arasinda olduk¢a Onemli bir iliski oldugunu gdstermistir. Ornegin, arastirma, marka
topluluklar1 tarafindan dijital platformlarm kullanilmasmin ve miisteri memnuniyetinin
marka giliveni iizerinde dnemli etkisi oldugunu vurgulamaktadir. Ayrica, sonuglar marka
giiveninin marka sadakati iizerinde olumlu bir etkisi oldugunu gostermektedir.

Anahtar Kelimeler: Dijital Pazarlama, Marka Giveni, Memnuniyet, Aydinlatma
firmalari, Urdiin.
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ABSTRACT

THE EFFECTS OF MARKETING
BRAND COMMUNITIES ON THE CUSTOMER SATISFACTION-LOYALTY:

LIGHTING UTILITIES BRANDS IN JORDAN AS CASE STUDY
Ziad ABU GHANIMEH

Internet and digital networking use are rapidly increasing nowadays, and this helped
in formulating online communities that have the power in evaluating brands and its
products using different tools that are impeded in digital networking platforms. This led
companies to adapt digital platforms as a vital marketing channel to empower their brands
and increasing brand loyalty among their customers.

This research aims to investigate the impact of digital marketing on brand communities
which affects customer satisfaction which leads to build a brand trust which in turn impact
brand loyalty. Furthermore, the current research tests the relationships among brand
communities with digital platforms, customer satisfaction and brand trust. Moreover, the
research investigates the impact of digital platforms on customer trust which leads to
customer loyalty.

Data were collected online using a convenience sample from electrical engineers in
Jordan, lighting production companies were used within the context of digital platforms.
105 respondents answered the questionnaire. The research results showed a significant
relationship between the constructs under investigation. For instance, the research
confirmed the significant impact of using digital platforms by brand communities and
customer satisfaction on brand trust. Furthermore, results showed a positive impact of
brand trust on brand loyalty.
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