OZET

Sunulan tez calismasi, temel anlamda i¢ mekan — tipografi iliskisini
irdelemekte ve bu iliskiyi ¢evresel algi iist bashigi ¢ergevesine ortaya koymaktadir.
Burada amag, disiplinlerarasi bir yaklasim ortaya koymak ve genellikle grafik
tasarim st konusu {izerinde arastirilmakta olan tipografi konusuna mekansal
baglamda yaklagmak ve tipografi-mekan arakesitini ortaya koymaktir.

Tezin birinci boliimiinde, tezin amact, kapsami ve yontemi ortaya konmustur. Tezin
ikinci bolimiinde, tipografi bir iletisim araci olarak ele alinmis ve ¢evresel algi {ist
baslig1 ¢ergevesinde incelenmistir. Bu boliimde tipografi, bir ifade ve temsil bigimi
olarak da tanimlanmis ve bu baglamda semiyotik ile olan iligkisi agiklanmaya
calisilmistir.

Tezin {iglincti bolimide, tipografi-ic mekan iliskisi tanimlamaya calisilmis, bu iliski
ornekler tizerinden irdelenmistir. Tez kapsaminda, tipografi’yi mekanla beraber daha
iyi anlayabilmek, ve giiniin sosyal ve ekonomik durumlari ile daha iyi irdeleyebilmek
amaciyla, tipografi — mekan iligkisi dort alt baslikta incelenmistir. Bu basliklar;
ideolojik mesaj, bilgi amacli mesaj, dinsel amagli mesaj ve gorsel etki-kurumsal
kimlik tir.

Tezin dordiincii boliimiinde, ¢aligmanin alt basligini olusturan otopark mekanlari
tizerinde yogunlasilmistir. Bu bolimde otopark mekanlarinin temel tasarim
prensipleri ve fonksiyonel gereksinimleri incelenmis ve bunun yaninda Gnem
kazanan yon bulma olgusu, isaret sistemleri gibi bilgi edime kavramlari
tanimlanmistir. Kapali otopark alanlarinda, tipografik anlatimlar, bilginin yaninda
gorsel bir degere de dontismekte ve adeta tasarimin pargasi olmaktadirlar. Duvarlar
ve yerler, tipografi ile donatilmis gorsel bilgi desenlerine ve dokularina
dontismektedirler. Bu nedenle tipografinin, yapinin i¢ mimari karakteri bakimindan
da cok 6nemli oldugu ve i¢ mekan aurasin etkiledigi soylenebilir.

Kapali otopark alanlarinin alan ¢aligmasi olarak secilmesinin nedenleri su sekilde
siralanabilir;

1. Kapali otoparklar, buiytikliikleri nedeniyle diger mekanlardan farkli sekilde
algilanirlar. Havaalanlari, hastaneler gibi, kapali otoparklar da ¢ok sayida
kullaniciya hizmet etmektedir ve kullanici ¢ok kisa zamanda istedigi noktaya
gitmeyi hedeflemektedir. Kullanici gitmek istedigi noktaya en kisa yoldan ve
en kisa siirede gitmeyi hedeflemektedir. I¢ ¢evreye ait bilgi, otoparklarda
genellikle, tipografik bilgi ve isaret sistemleri ile verilmektedir. Bu bilginin
nasil verildigini anlamak, i¢ mekanlardaki tipografik bilginin tasarima etkisini
ve onun kullanict tarafindan nasil algilandigina ait bilgiyi bize
verebilmektedir.

2. Kapali otoparklar, dis ¢evreye kapali olduklarindan (genellikle), diger
mekanlara gore daha fazla gorsel bilgi ve mesaj icermektedirler.



Alan calismasi ve tipografi-ic mekan iligkisinin kapali otopark alanlar1 tizerinden
irdelendigi analizler besinci boliimde yer almaktadir. Alan c¢alismasinda, Trump
Tower ve Sishane Otopark olmak iizere iki farkli otopark yeri seg¢ilmistir. Bu
otoparklar, son donem tasarim anlayisini yansitmalari, yenilik¢i bir i¢c mekan tavri
sergilemeleri, tipografiyi bilgi edinme ile beraber bir i¢ mimari bilesenine
doniigtiirmeleri bakimindan 6ne ¢ikmaktadirlar. Her iki i¢ mekanda tipografik
anlatimlar mekansal durumlar1 ile birlikte irdelenmis, karsilastirilmis ve yapilan
gorsel ve bicimsel ¢oziimlemelerle ortaya konmustur.

Tipografinin, i¢ mekanda 3 farkli ana baglam icerisinde ortaya kondugu
goriimektedir. Bunlar; yon bulma amagli, bilgi verme amacli ve bir tasarim bileseni
yaratma amagcli oldugu soylenebilir. Ozellikle {i¢lincii baslik, tipografiyi bir mekansal
degere kavusturmakta ve bir mekansal kimlik 6gesi olarak karsimiza ¢ikarmaktadir.
Tez calismasi, yapilan okumalar, analizler ve gorsel c¢oziimlemeler {izerinden,
tipografinin mekan icerisindeki mekansal bicimlenmesini ortaya koymaktadir. iki
otopark ornegi lizerinden yapilan analizler, benzer bilgi verme eylemlerinin farkli
sekilde gergeklestirildigini, tipografik dilin farklilik gosterdigini ortaya koymaktadir.
Diger bir deyisle her iki 6rnekte benzer bilgiler farkli bigimde verilmeye ¢alisiimus,
bu diisiince de farkli tipografik ve gorsel anlatimlarin olugmasina neden olmustur.



ABSTRACT

The presented thesis study examines the relationship between interior space and
typography in the basic sense, and reveals this relationship in the framework of the
topography of environmental perception. The aim here is to come up with an
interdisciplinary approach and to approach the typology in the spatial context and to
establish the typography-space interface, which is usually being explored on the
graphic design top.

In the first part of the thesis, the purpose, scope and method of the thesis are
presented. In the second part of the thesis, typography is considered as a means of
communication and environmental perception and has been examined within the
context of the superset. In this section, typography is also defined as a form of
expression and representation, and in this context the relationship with semiotics has
been explained.

In the third chapter of the thesis, the relationship between typography and
interior space is defined and this relation is examined through examples. Within the
scope of the thesis, in order to be able to understand typography better with the space
and to be able to better understand the social and economic situation of the day, the
typography - space relation is examined in four sub - chapters. These titles are;
Ideological message, informational message, religious message, and visual impact-
corporate identity.

In the fourth part of the thesis, the parking spaces that constitute the sub-
heading of the study are concentrated. In this section, the basic design principles and
functional requirements of the parking spaces are examined and besides, the concepts
of navigation, such as direction finding, sign systems, have been defined. In closed
parking spaces, typographic expressions are transformed into visual values besides
knowledge, and they are part of design. Walls and spaces are transformed into
patterns and texts of visual information equipped with typography. For this reason, it
can be said that typography is very important in terms of interior architecture
character and affects the interior space.

The reasons for the selection of closed parking areas as field work can be listed as
follows:

1. Indoor car parks are perceived differently from other places due to their size. Like
airports, hospitals, closed car parks serve a large number of users and the user is aims
to get to where he wants in a very short time. The user aims to go to the point where
he wants to go from the shortest route and as soon as possible. Information about the
inner circle is usually given in parking lots with typographic information and
signaling systems. Understanding how this information is given can give us the
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influence of the design of the typographic information in the interior and how it is
perceived by the user.

2. Indoor car parks contain more visual information and messages than other places
(usually) because they are closed to the outside world.

The analysis of the field study and the relationship between the typography
and the interior space are examined in the closed parking areas in the fifth chapter. In
the field study, two different parking lots, Trump Tower and Sishane Car Park, were
selected. These car parks stand out in terms of reflecting the latest design concept, an
innovative interior attitude exhibits, transforming into an interior architecture
component with the acquisition of typography information. In the two interior
spaces, typographic expressions are examined together with their spatial conditions,
visual comparison and formal analysis are made.

It is understood that the interior of the typography is laid out in three main
contexts. It can be said as aiming to providing information, to provide information
and to create a design component. Particularly, the third title brings a spatial value of
typography and presents a confusion as a spatial identity item. The thesis studies
reveal the spatial form of typography in the space through readings, analysis and
visual analysis. Analysis based on two car park examples show that similar
informing actions are performed differently and the typographic language is
different. In other words, in both cases, similar information was tried to be given
differently, which led to the formation of different typographic and visual
expressions.



