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KISA OZET

GiYiM MAGAZALARINDA MARKA KiMLIiGi iLE iC MEKAN TASARIMI ARASINDAKI iLiSKi
VE GUNCEL BiR MARKA UZERINDEN DEGERLENDIRME

Athihan Onat Karacal

Bu ¢aligsmada, perakende tasariminda marka kimligi degerlendirilecektir. Bu dogrultuda,
oncelikle kimlik ve imaj kavramlar1 tanimlanacaktir. Kurumsal kimlik, marka kimligi,
kurumsal imaj ve marka imaj1 kavramlar1 ve bunlarin birbirleri ile iligkileri, iletisim bilimi
acisindan degerlendirilecektir. Marka kimligini, marka imajimna doniistiiren anlam aktarim
unsurlar1 siralanacaktir. Iletisim ve mimari kapsamlar1 baglamak adma, marka kimliginin
magaza i¢c mekan tasarimina etkileri agiklanacaktir.

Marka kimliginin diger anlam aktarim unsurlarin tasariminda yapildig1 kadar i¢ mimari
anlamda da yorumlanmasi gerekliligi, magaza konsepti lizerinden vurgulanacaktir. I¢ mimari
anlam aktarim unsurlar1 olarak; cephe, vitrin, plan semasi, malzeme, renk, aydinlatma ve
donatilar siralanacaktir. Adi gegen tasarim elemanlarinin ve bunlara iligkin diger tasarim
kararlarinin, miisteri ilgisi tizerinde buyiik etkisi vardir. Ciink{i glinlimiizde, {iriinler degil;
anlamlar tiiketilmektedir. O halde, dogru tasarlanmig anlam aktarim unsurlarinca iletilecek
dogru mesajlarin, deger bi¢ilemez miisteri sadakati olusturacag agiktir.

Sonugta, ¢agdas bir marka secilerek, siralanan anlam aktarim unsurlar1 tizerinden marka
kimligi ve magaza tasarimi anlaminda irdelenecektir. En sonda da marka kimligi ve magaza
tasarimi tizerinden iletisim ve i¢ mimari alanlari i¢in Oneriler gelistirilecektir.

Anahtar Soézciikler: Marka kimligi, [¢ mimari, Perakende tasarimi, Magaza tasarimu,
Magaza konsepti
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ABSTRACT

RELATIONSHIP BETWEEN BRAND IDENTITY AND INTERIOR DESIGN IN CLOTHING STORES
AND EVALUATION OVER A CONTEMPORARY BRAND

Athihan Onat Karacal

In the present study, the effects of brand identity on retail design will be considered.
The identity and image entities will be introduced. Corporation identity, brand identity,
corporation image, and brand image conceptions and their interactions will be explicated in
communication terms. Sense delivering elements, which transform brand identity into brand
image, will be listed. The must-be-considered effects of brand identity on interior design as a
sense delivering element will be explained in order to link communication and architecture
terms.

The importance of abstracting brand identity articles into interior design as much as the
other designed sense delivering elements such as graphic and advertisement will be stressed
through shop concept. Interior design elements will be listed as facade, shop window, plan
scheme, materials, color, lighting, and fittings. Mentioned design paraphrases and surrounding
facilities have considerable impact on consumer attention. This is because; modern client
consumes senses, not the goods. Therefore, correct messages delivered through correctly
designed sense delivering elements will provide invaluable consumer loyalty.

Finally, a contemporary brand will be selected. Its brand identity and store interior
design approach will be analyzed through listed sense delivering elements. In the end,
suggestions for both terms of brand identity and store interior design will be listed.
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