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ABSTRACT

RELATIONSHIP BETWEEN BRAND IDENTITY AND INTERIOR DESIGN IN CLOTHING STORES 

AND EVALUATION OVER A CONTEMPORARY BRAND

In the present study, the effects of brand identity on retail design will be considered. 
The identity and image entities will be introduced. Corporation identity, brand identity, 
corporation image, and brand image conceptions and their interactions will be explicated in 
communication terms. Sense delivering elements, which transform brand identity into brand 
image, will be listed. The must-be-considered effects of brand identity on interior design as a 
sense delivering element will be explained in order to link communication and architecture 
terms. 

The importance of abstracting brand identity articles into interior design as much as the 
other designed sense delivering elements such as graphic and advertisement will be stressed 
through shop concept. Interior
scheme, materials, color, lighting, and fittings. Mentioned design paraphrases and surrounding 
facilities have considerable impact on consumer attention. This is because; modern client 
consumes senses, not the goods. Therefore, correct messages delivered through correctly 
designed sense delivering elements will provide invaluable consumer loyalty.  

Finally, a contemporary brand will be selected. Its brand identity and store interior 
design approach will be analyzed through listed sense delivering elements. In the end, 
suggestions for both terms of brand identity and store interior design will be listed.
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